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Brand Positioning

Winfun is a leading international brand of premium developmental

products for babies and preschoolers, our systematic development and

parenting program help infants to “win” all aspects of inspiration

through “fun” play to meet all needs of infants at every stages, like

American football coach Bum Phillips said in his 30-year career:

Strong creativity and curiosity are the driving force of learning for Children. They get rich experiences, wealth of knowledge and broad

horizons through fun play. Winfun’s values and philosophy is really all about play and learn. Play-based learning provides a crucial

foundation for children to learn, develop new skills, and build relationships with others. Winfun will help children comprehensive

development include, gradually increase their knowledge, stimulate the desire for exploration and creation, develop children's hands-on

skill, critical thinking skills , creative problem-solving abilities, observation ability, language and expression ability and so on, through a

series of systematic tutorials and parents guidance.

“ Winning is only half of it, having fun is the other half ”
As coach of the Oilers, Bum Phillips became the winningest coach in franchise history (59-38 record).



Brand Core Value

SafetyEducational Creativity Fun

Winfun Products meet 

international safety 

testing standards

Systematic learning to 

improve children's 

comprehensive ability

More imagination 

space for children to 

exert endless creativity

Win multiple 

inspirations during 

the fun process

To create health, wisdom and happiness for children's growth

To become a world-class educational group and unlock children's unlimited potential



Exhibition Design Brief



Part 1   Mini Launch Event Concept

R e l e a s e  n e w  p r o d u c t  w i t h  n e w  w i n f u n b r a n d  i m a g e   

K i n d + J u g e n d 2 0 1 9



Part 2   Booth Design Concept

R e l e a s e  n e w  p r o d u c t  w i t h  n e w  w i n f u n b r a n d  i m a g e   

K i n d + J u g e n d 2 0 1 9



 T h e m e  To p i c :  T h e  A r t  o f  L i f e

- R e l e a s e  n e w  w i n f u n b r a n d  i m a g e  b a s e d  o n  t h e  t h e m e  “ T h e  A r t  o f  L i f e ”

 B a b y  P r o d u c t s  /  To y s

- ⅓ a r e a  t o  p r o m o t e  t o y s  

- ⅔ a r e a  t o p r o m o t e  B a b y  P r o d u c t s  (  S t r o l l e r  /  C a r  S e a t  /  B a b y  P r o d u c t   )

 B o o t h  d e s i g n  l o o k  a n d  f e e l  

- C l e a n  &  S i m p l e  d e s i g n  /  A r t i s t i c  

- S t r o n g  w i n f u n B r a n d  i d e n t i t y  w i t h  t h e  t h e m e  “ T h e  A r t  o f  L i f e ”

 O p e n  V s .  P r i v a t e  E x h i b i t i o n  b o o t h  d e s i g n   

- ⅓  O p e n  a r e a :  w i n f u n To y s   

- ⅔  P r i v a t e / S e m i  p r i v a t e  d e m o  a r e a :  T h e  B a b y  p r o d u c t  i s  o n l y  o p e n  t o  w i n f u n d i s t r i b u t o r s ,  

n o t  f o r  p u b l i c .  

Booth Design Concept



 M e e t i n g  /  C o n v e r s a t i o n  Z o n e  C o n c e p t  

 M a r k e t i n g  P r o m o t i o n  C o n c e p t  :  P l a y V i d e o  (  P r o v i d e  s u g g e s t i o n s  /  m e t h o d s /  G i f t  s e t s  f o r  

u s  t o  p r o m o t e  t h e  b r a n d  m o r e  e f f e c t i v e l y  )

 O t h e r  c o n s i d e r a t i o n s :

- C u s t o m e r s  c a n  p l a y e d / e x p e r i e n c e d  o u r  p r o d u c t s ,  t h e y  c a n  u n d e r s t a n d  t h e  b r a n d  c o n c e p t  

a n d  p r o d u c t  a d v a n t a g e s

- C l e a r l y  t o  p r o t r u d e  t h e  h i g h  q u a l i t y / s a f e t y  p r o d u c t  i m a g e

- H o w  t o  p r o t e c t  o u r  p r o d u c t s  w h e n  e x h i b i t i o n  c l o s e d  d a i l y  ?

- B a s e d  o n  o u r  b o o t h  l o c a t i o n ,  p l e a s e  a d v i s e  t h a t  w h i c h  s i d e  i s  m o r e  a p p r o p r i a t e  t o  o p e n ,  

t o  a t t r a c t  m o r e  a u d i e n c e s  t o  v i s i t  o u r  b o o t h .

Booth Design Concept



1. Red:  1925 C

2. Orange: 1375C

3. Blue: 7460C

4. Green : 334 C

To y s  :  4  s t a g e s  c o l o r  win fun Brand co lo r :   

Color Reference



D a t e :  1 9 - 2 2 / 9  2 0 1 9

( T h u r - S u n )

S i z e :  1 0 0 m ² 

B u d g e t  :  2 5 , 0 0 0 E u r o

K i n d + J u g e n d 2 0 1 9



- B o o t h  d e s i g n  +  C o n s t r u c t i o n  i n c l u d i n g  b e l o w  4  s h o w s  :

- S a m e   D e s i g n  C o n c e p t  :  C o n s i s t e n c y  D e s i g n  /  w i n f u n b r a n d  i d e n t i t y  /  

C l e a n  a n d  S i m p l e  /  e y e - c a t c h i n g

1 .  H o n g  K o n g  To y s  &  G a m e s  F a i r  2 0 2 0 :  5 4  m ² ( 6 - 9 /  J a n  2 0 2 0 )

2 .  S p i e l w a r e n m e s s e  2 0 2 0 : 3 0 m ² ( 2 9 / J a n - 2 / F e b  2 0 2 0 )

3 .  To y  F a i r  N Y  2 0 2 0 : 1 8 m ² ( 2 2 - 2 5 / F e b  2 0 2 0 )

4 .  C B M E  C H I N A  2 0 1 9  :  s i z e  T B C ( J u l y  2 0 2 0 )

2020 Toys / Baby product Fair



1. The quality of booth design and construction is really important to us so that please send us 

the previous exhibition design portfolio for review reference

2.    Please send us the  Factory information, e.g:  Factory photo, Location etc.

P l e a s e  o f f e r  u s :  

1 . Q u o t a t i o n

2 . K i n d + J u g e n d  B o o t h  D e s i g n  C o n c e p t  &  V i s u a l  

3 . P l e a s e  a d v i s e  w h i c h  o f  t h e  a b o v e  f a i r s  t h a t  y o u r  c o m p a n y  c a n  h a n d l e

4 . C o m p a n y  i n f o r m a t i o n

5 . T i m e  s c h e d u l e  

Requirement


